Social Media Guidebook for Izaak Walton League Chapters

Using social media platforms like Facebook, Instagram, LinkedIn and YouTube can help your chapter or division to:
· grow and  maintain membership, 
· enlist or thank volunteers, 
· celebrate successes 
· raise visibility in your community
· promote educational and policy initiatives

What to post about?
· a conservation project like landscaping or water monitoring
· youth programs
· celebrating a milestone or award
· hosting or meeting with a local official or lawmaker
· shooting sports and hunting
· fishing and other outdoor activities

Content we do NOT post.
· Messages that are not consistent with the League’s mission
· False information, defamatory statements, personal attacks

What makes a good social media post?
Every chapter is different but some of the best social media posts include a photo, video and brief text about a topic or action.

Informational
· Did you Know? Share facts about clean water, soil health, wildlife conservation or native plants
· #Conservation101 – Short explainers (e.g. “What is riparian buffer?”)
· Policy simplified – Break down legislative or policy issues the League is working on
Example: Did you know one teaspoon of healthy soil contains more microbes than there are people on Earth? Here’s why soil health matters.”

Call to action
· Sign a petition
· Write your legislator
· Join a cleanup event or native planting day
· Attend a webinar
· Download a toolkit
Example: Your voice matters! Help protect clean water in your community – sign our petition today.

Visual storytelling
· Before/ After Photos of restoration projects
· Member spotlight: highlights volunteers and their stories
· Behind-the-scenes at chapters or events
· User-provided content from events, tagged photos
Example: Meet Dave, a League volunteer who’s helped restore three miles of stream bank. Here’s how he did it. 

Impact and progress updates
· Since January, we’ve removed XX bags of trash from a local waterway
· Share results from community science (e.g. Save our Streams data)
· Annual and quarterly impact graphics
“Thanks to our volunteers, we tested 147 water samples this month! Here’s what we found…”

Nature appreciation and outdoor ethics
· Wildlife photos, nature quotes, member hikes, outdoor tips
· Encourage ethical hunting/ fishing/ outdoor practices
· Promote youth engagement in outdoor learning
“Happy National Pollinator Week! These native bees are critical to our food system – plant native flowers to help them thrive.

Advocacy and conservation news
· Legislative alerts or conservation victories
· What League members telling members of Congress
· Simple graphics that explain environmental policy
“This week, Congress is voting on the Clean Water Restoration Act. Here’s why it matters – and how you can help.”

Events, challenges and campaigns
· Promote webinars, stream cleanups, and educational challenges
· Monthly photo or conservation challenge
· Live streams or Q&A with conservation experts
“August Challenge: Share a photo of your favorite local stream and tag #MyCleanWater to be featured!”

Use key words and tags to promote awareness
To make content easier to find online, use a few key words or hashtags to highlight the topic and the organization.

Tag:
@IzzakWaltonLeague
Hashtags:
#WoodsWatersWildlife
#OutdoorAdventure
#CleanWater



